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Annex

Summary of Substantiated Complaint Cases

Case 1 – Television programme “2006 World Cup Flash” (2006世界盃頂CUP好波) broadcast on the Jade channel of Television Broadcasts Limited (TVB) on 11 June 2006 at 12:15am - 1:15am
The BA considered that the remarks “…… 好難踢㗎! 即係你同人踢就話啫，你放啲…… 開個籠放啲獅子老虎出嚟…… ” (“…It’s easier if you compete with human beings! It’s just like releasing lions and tiger from the cage…”) made by a commentator in the programme amounted to racist comments and the utterance of the remarks in a television programme was unacceptable and could not be excused on grounds of improvisation.
TVB was warned to observe more closely paragraph 2(b) of Chapter 3 of the Generic Code of Practice on Television Programme Standards (Television Programme Code) on denigration or insult on the basis of ethnicity, nationality and race.

Case 2 - Television advertisement for “Budweiser Beer” (“百威啤酒”廣告) broadcast on the Jade channel of TVB on 4 May 2006 at 10:47 pm
The BA considered that the young artistes featured in the advertisement had a particular appeal to children and young persons under the age of 18.  The depiction of the young artistes in the advertisement, especially their drinking shots, would encourage young persons to consume alcoholic beverage.  
TVB was advised to observe more closely paragraph 2(i) of Chapter 6 of the Generic Code of Practice on Television Advertising Standards (Television Advertising Code) which prohibited alcoholic beverage advertisements from featuring artiste who has a particular appeal to children or young persons under the age of 18.

Case 3 – Television advertisement for “Wrigley Airwaves” (“爽浪無糖香口珠”廣告) broadcast on the Jade channel of TVB on 14 June 2006 at 6:25 pm which was during the Family Viewing Hours
The BA considered that the portrayals of a man dashing into a closing lift constituted a dangerous act which, if imitated by children, could result in injury.  The BA considered that the warning caption in the advertisement was ineffective in discouraging viewers from doing the same act as playing football was very common among youngsters.  Thus, the BA decided that even with the display of a warning caption, the advertisement was not acceptable for broadcast during the Family Viewing Hours.  
TVB was advised to observe more closely paragraph 2 of Chapter 3 of the Television Advertising Code on the compliance with the Television Programme Code, paragraph 2 of Chapter 2 of the Television Programme Code on family viewing policy, paragraph 1 of Chapter 7 of the Television Programme Code on likely effects of broadcast material on children and paragraph 6 of Chapter 7 of the Television Programme Code on the portrayal of dangerous behaviour easily imitated by children.
