Broadcasting Authority

Broadcasting Services Survey 2007

Major Findings
Background

· The Broadcasting Authority (BA) released the major findings of the Broadcasting Services Survey 2007 conducted by an independent survey company commissioned by the BA.
· The main objectives of the survey are to track the trends in television viewing habits and radio listening habits of the Hong Kong population and to gauge their views on the broadcasting services in Hong Kong, in comparison with the findings of a similar survey commissioned by the BA in 2005.

· The survey was conducted between March and June this year.  A total of 1,625 successful face-to-face interviews were conducted with respondents aged 15 or above, achieving an overall response rate of 71.1%.
· The Executive Summary of the survey is available at the BA website: www.hkba.hk
Major Survey Findings
1.
TV Viewing and Radio Listening Habits

· The viewing pattern of free TV viewers peaked from 18:00 to 23:59 in 2007, the same as in 2005.  The Pay TV viewing pattern was from 19:00 to 23:59, as compared to 20:00 to 23:59 in 2005.  Radio listeners surveyed in 2007 usually listened to radio from 08:00 to 11:59, against 08:00 to 12:59 in 2005.  

· TVB Jade continues to be the most often watched free TV channel (84.1% in 2007 versus 90.0% in 2005).  More people in the current survey mentioned ATV Home (10.9% in 2007 versus 7.1% in 2005) and TVB Pearl (4.6% in 2007 versus 2.5% in 2005) as channels they most watched.  
· CR1 (considered by 22.4% of those surveyed), RTHK Radio 1 (20.0%) and CR2 (18.1%) were radio channels most listened to.  Meanwhile, more persons in the present survey mentioned FM104 Metro Finance as the radio channel they most listened to (increased from 3.6% in 2005 to 6.9% in 2007).
2.
Programme Variety of Free TV and Radio

· Only 6.6% of free TV viewers and 3.4% of radio listeners in the present survey expressed dissatisfaction on programme variety.  Comparing to the respective figures of 2.0% and 0.5% in 2005, the increase may reflect the growing diversity of tastes and interests of the community.
· The 2007 survey finds that respondents with access to pay TV services were inclined to show dissatisfaction on variety of free TV programmes.  

3.
Growth in Pay TV Market

· 45% of those surveyed in 2007 had access to pay TV whilst 33.8% of those surveyed in 2005 had such access.  

4.
Current Standards and Protection of Children
· 69.4% of free TV viewers, 69.2% of pay TV viewers and 77.2% of radio listeners in the current survey considered the current standards on programme contents appropriate.  The remainder tended to find the current standards lenient.  The key concern was related to the use of language.
· 64.2% of free TV viewers, 73.2% of pay TV viewers and 83.3% of radio listeners in the present survey said they had not come across offensive materials on the broadcasting services in the past year, while 35.8% of free TV viewers, 26.8% of pay TV viewers and 16.7% of radio listeners said they had encountered offensive materials in either programmes or advertisements in the past year.
· There was growing recognition amongst those surveyed of the importance of protecting children from unsuitable materials.
· The awareness of “PG” programmes by those surveyed remained high at 87.2%.
· In the present survey, 93.3% of those respondents who claimed that the young members aged 15 or below in the household had watched “PG” programmes said that the youngsters had been accompanied by adults in the households for watching such programmes.  The corresponding percentage in the 2005 survey was 86.2%.

· 65.0% of respondents with access to pay TV at home were aware of the availability of a locking device to control access to the pay TV service concerned and 69.9% of them considered the device effective in preventing children from watching adult materials.
5.
Complaint Avenues
· Filing a complaint with the BA was the most recognized avenue for dealing with complaints on broadcasting contents as the BA was considered as effective, fair, independent and reliable.
· The awareness of complaint avenues provided by the BA increased from 65.7% in 2005 to 73.1% in 2007.
· The awareness of complaint avenues provided by the TV and radio stations decreased from 53.4% in 2005 to 43.3% in 2007.
· 35.6% of the respondents would not lodge any complaint on broadcasting contents.  For the rest of the respondents, more of them (71.0%) would prefer filing complaints to the BA while 24.6% preferred lodging complaints directly to TV and/or radio stations.
Observations on the Findings

· Public satisfaction over programme variety on free TV and radio in Hong Kong is in general high.

· The expansion of pay TV services has resulted in more programme choices and varieties for TV viewers in Hong Kong.

· Hong Kong public generally accepts the current TV and radio programme standards.  Overall speaking, under the current regulatory regime, the broadcasting services are meeting the aspirations of the community of Hong Kong.

· There is a high awareness of the importance of protecting children from unsuitable materials, which is in line with the objective of the BA’s regulatory work.

· The BA is recognized by those surveyed as the most preferred avenue for dealing with broadcasting complaints as it is considered as effective, fair, independent and reliable.

Closing Remarks
· The BA wishes to thank Asia Television Limited, Television Broadcasts Limited, Hong Kong Cable Television Limited, PCCW Media Limited, TVB Pay Vision Limited, Hong Kong Commercial Broadcasting Company Limited, Metro Broadcast Corporation Limited, and Radio Television Hong Kong for participating in the survey and, in particular, in helping with the design of the questionnaire.  Their advice and contribution are valued.

· It is the intention of the BA to continue to conduct these surveys on a regular basis to help keep track of community views over the regulation of broadcasting services in Hong Kong.

· The BA shall continue to work closely with the broadcasters to attain an even more effective regulatory environment and meet the aspirations of the community in Hong Kong.

· Last but not least, the BA wishes to express its gratitude to those members of the public who took part in the 2007 survey.
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