Stanley Wong

Born in 1960, Stanley Ping-pui Wong, better known as anothermountainman to the local art scene, received his education and professional training in Hong Kong. Following his graduation from the Hong Kong Technical teachers’ college (Design & Technology) in 1980, Wong worked as a graphic designer for five years before embarking on what was to become a productive and rewarding career in advertising.
Over the next ten years, he was worked on the creative teams of some of the most distinguished advertising agencies in town. In 1996, Wong was the first Chinese to undertake an overseas position in the Asian advertising industry when he became the regional creative director of Bartle Bogle Hegarty (Asia Pacific) in Singapore. He returned to Hong Kong in 1999 as chief executive officer and executive creative director of TBWA (Hong Kong) Advertising. In 2000, he joined Centro Digital as chief creative officer/film director. There, he experienced, for the first time, the joy of directing. Two years later, he set up Threetwoone Film Production Limited, specialising in advertising film production. Since then, Wong has produced over 100 TV commercials.
In 2007, he established 84000communications. Apart from his commitment to advertising, Wong has a passion for fine arts and photography, often focusing his subjects on social issues. His affection for his birthplace is strongly reflected in his art. In recent years, his ‘redwhiteblue’ series, depicting the positive spirit of Hong Kong using the ubiquitous tri-colour canvas, has won critical acclaim both locally and internationally. A selection of the work is featured in the permanent collections of museums in Hong Kong and China, the Victoria & Albert Museum in England and other overseas museums, such as in the Netherlands. During the past decade, he has made arts education a cornerstone of his vision, guest lecturing at numerous colleges and universities locally and abroad. In 2005, ‘redwhiteblue’ travelled to Venice as one of the two art works representing Hong Kong at the 51st Venice Biennale.
Wong’s excellence in photography and fine art has been recognised by numerous exhibitions and awards. Throughout his career, he has won more than 400 local and international awards in graphic design, advertising and fine art. In 2004, Wong was inducted into the Alliance Graphique Internationale, a prestigious institution whose membership comprises the most elite graphic designers from around the world.
Eddy Yu 

Born in Hong Kong in 1960, Eddy graduated from the Hong Kong Polytechnic University with a master’s degree in design. Before co-founding CoDesign Ltd with Hung Lam in 2003, he has worked for a number of renowned local graphic design firms, including Kan & Lau Design Consultants and Alan Chan Design Company.
Yu has won more than 100 local and international design awards. His work has been widely featured in prominent design publications and showcased at design exhibitions, both local and overseas, as well as collected by the Hong Kong Heritage Museum and Museum für Kunst und Gewerbe in Hamburg, Germany. Yu regularly serves on speaking and judging panels for seminars and competitions. The chairman of the Hong Kong Designers Association between 2006 and 2008, he is currently a fellow member of the association. 

Kan Tai-keung
Born in Guangdong, China in 1942, Kan Tai-keung moved to Hong Kong in 1957. Upon graduating from his studies in applied design at the Department of Extramural Studies, The Chinese University of Hong Kong, Kan began his career in design in 1967. As his experience and reputation grew, he went on to establish his own design consultancy in 1976. His works have won him numerous awards in both local and international competitions over the years. Among the accolades he garnered overseas are the Best Design (Corporate Identity) award at the Asian Advertising Awards (1991 & 1994); the Gold Award at the International Art Competition, Los Angeles; finalist of the Clio Awards, New York; Best Work in the Applied Typography 6 Yearbook, Japan; the Gold Award at the International MERCURY Awards, New York; 1st prize at the 1st International Computer Art Biennale in Rzeszów, Poland. Kan is listed in 2000 Outstanding Artists and Designers of the 20th Century.
Kan’s achievements have been recognised locally by the wider community, being named one of the Ten Outstanding Young Persons in 1979. In addition to the Urban Council Design Grand Award (Best Designer of the Exhibition) in 1984, he was also granted the Artist of the Year Award – Designer of the Year 1991, as well as the Outstanding Achievements Award in 1998 and the Bronze Bauhinia Star in 1999.

Collected and exhibited by museums and galleries worldwide, his work has also been widely featured in international magazines and publications, including IDEA, and Ryuko Tsushin and Morisawa Quarterly of Japan; Graphis of Switzerland; NOVUM of Germany; and Communication Arts of the US.

The Hong Kong Polytechnic conferred an honorary Doctor of Design degree on Kan in 2005.

Mathias Augustyniak
Born in 1967 in Cavaillon, France, Mathias Augustyniak first enrolled in the École nationale supérieure des arts décoratifs (ENSAD) in Paris and later furthered his studies at the Royal College of Art in London. Upon his graduation in 1991, Augustyniak teamed up with former ENSAD classmate Michael Amzalag and formed the art and design partnership M/M Paris in 1992. The duo were initially influenced by post-punk aesthetics as well as the strict Swiss school of graphic design and the more emotional and sensitive Polish school.

Highly illustrative and expressive, M/M’s most well known designs are hand-drawn and are often applied at, and integrated in, photography. M/M have worked with an impressive list of clients and collaborators, creating iconic images for the who’s who in the music, fashion and art worlds from Craig McDean, Balenciaga, Yohji Yamamoto, to Inez van Lamsweerde and Vinoodh Matadin, Björk and Madonna. In addition to having totally redesigned French Vogue, M/M Paris have also completed commissions for the Centre Pompidou and Palais de Tokyo in Paris and collaborated with artists Philippe Parreno and Pierre Huyghe on exhibitions shown at the Institute of Contemporary Arts of London and at the Venice Biennale.
Michel de Boer

Born in 1954, Michel de Boer graduated from the Academy of Fine Arts and Higher Technologies in Rotterdam. In 1980, he began working as a designer at Studio Dumbar, where he has been creative managing partner since 1989. De Boer has worked with clients around the world from both the commercial and public sectors, quite a number of which are not-for-profit, on brand recognition, corporate identity and graphic design. In a professional career spanning more than 25 years, his portfolio reflects a diverse and international client base, including Apple Inc, Allianz, Bayer, Buick, the Dutch Police, European Central Bank, GM China, KPN, Nike, Nokia, Post Danmark, Randstad, Shell and the Dutch Government.

De Boer’s achievements at Studio Dumbar have been recognised by a number of honours and accolades, among them two D&AD Gold Awards and seven D&AD Silver Awards and several red dot design awards. He is a board member of the Association of Dutch Designers, a member of the Designers and Art Directors Association (D&AD) of the UK as well as the Alliance Graphique Internationale. Since 2005, he has been professor of corporate identity at the Istituto Universitario di Architettura di Venezia in Venice, Italy

Kenya Hara

A Japanese native born in 1958, Kenya Hara is an internationally renowned graphic designer and curator; he is also a representative of the Nippon Design Center and a professor at Musashino Art University. Taking a special interest in communication projects that cover a wide range of design disciplines, he has developed an aesthetic that is deeply rooted in Japanese culture, most notably demonstrated in the opening and closing ceremonies for the 1998 Nagano Winter Olympic Games and the promotion campaign for the Aichi Expo 2005. As the creative force behind the exhibitions ‘Macaroni Exhibition of Architects’ and ‘Re-Design: The Daily Products of the 21st Century’, Hara unfolds the intrinsic elements and essence of design by drawing our attention to seemingly ordinary daily products. The ‘Re-Design’ exhibition was awarded the Icograda Excellence Award and the Icsid Design Excellence Award at the 17th Biennial of Industrial Design, as well as the Mainichi Design Award 2000. 

Enjoying critical acclaim also in commercial design, Hara was involved in promoting Japanese sake and rice nationwide, and the Kikka Whisky Distilling Co Ltd and Ajinomoto General Foods, Inc are among the clients of his studio. In 2001, Hara was appointed art director of MUJI, bringing with him a wealth of experience in corporate identity and brand development to the company, which translated into an acclaimed ad campaign that won the Grand Prix Award presented by the Tokyo Art Directors Club. Apart from several awards for book design, including the Kodansha Publication Culture Awards, the Hiromu Hara Award, the Yusaku Kamekura Design Award, Hara was presented the Japan Culture and Design Award in honouring his remarkable body of design work.

David Tartakover

Graphic designer, artist and design educator, Tartakover was born in Israel, 1944. Since opening his studio in Tel Aviv in 1975, he has been specialising in various aspects of visual communications, with a particular emphasis on culture and politics. Tartakover is known for his political posters dealing with the Israeli–Palestinian conflict. He has an avid interest in collecting, researching and teaching history of Israeli design; his Lexicon of Israel’s Ephemera of the 1950s was published in 1996. His work is presented at international exhibitions and included in permanent museum collections in the US, Europe, Japan, China and Israel.

Tartakover has distinguished himself by winning coveted awards and prizes in both local and international competitions, among them are a Gold Medal, a Silver Medal and a Certificate of Honour at the 8th, 13th & 16th Lahti International Poster Biennial, Finland in 1989, 2001 and 2007 respectively; the second prize at the Salon of Photography of Kalish, Poland in 1990; the Bronze Medal at the 17th Warsaw International Poster Biennale in 2000; the second prize at the 9th Triennial of Political Posters in Mons, Belgium in 2004; the Grand Prix at the Golden Bee 6: Moscow International Biennale of Graphic Design in 2004; an honorable diploma of the United Nations Public Service Awards for outstanding contributions to the development of graphic design in 2006; the third prize at the 18th International Poster and Graphic Arts Festival of Chaumont, France in 2007; and a Silver Award and a Bronze Award at the Hong Kong International Poster Triennial in 2004 and 2007 respectively.

Tartakover is the Laureate of the Israel Prize (for Design) 2002 and a member of Alliance Graphique Internationale.
