Annex: Brand Concepts

Branding 1
The letters “HK” extends and becomes the -Fi symbol,

representing the \-Fi network coverage in Hong Kong.
symbolizes an invisible bridge that seamlessly ectscitizens witl

\/\/i'Fl I'l“ the world

Branding 2
Drawinc the W-Fi symbol using one single li signifies tha
everyone can connect to the Internet and disseeimdibrmation
easily. As the desig is similar to the W-Fi symbol, the public ca
® easily associate it with \-Fi services, making the branding m
Wi-Fi HK effective and easier to be recognis
Branding 3
Lighthouses are usually built at important locasida aid navigatiol
° on waterways. The design turns a-Fi hotspot into a lighthouse
I the digital world, lighting up the cyberspace faople toexplore the
Internet
Branding 4

Wi-Fi links up people and the world for informationchange. #

different colwr is usedfor the letter “i” in the middle for tw
Nl'F H K reasons:

(1) “i” means “I", representing “receiving and sémgi by me”

(2) the shape of “i” looks like a signal tower. It implighat the

signals are being sent to all directicto connect the worli

The three rings on the symbol originate at the spoiet. They are
interlocking with each other representing-Fi signals conneing
W i_Fi different entities. Placing “HK” inside the ringgrsbolizes the wid
coverage of W-Fi in Hong Kong. “Three”, in Chinese, carries
meaning of “endless and infinity’
What do the three rings” represeniFromthe macroscopic pointf
view, they hold the meaning of a cooperative reteghipamonc the
“public sector”, “private gctor” and general pblic” whereasfrom
the technological point of vievthey standfor “laptops”, ‘tablets”
and ‘smartphones, which are the major mobile dees.



